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AN ABSTRACT OF THE PROJECT OF

Haneen Khavri for Master of Arts
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Title: Pilot Study: Facebook Use Among Marginalized Segments of the Palestinian
Community

The purpose of the present research was to understand what motivates young Palestinians in
refugee camps in Beirut to use Facebook, and, more specifically, what personal and social
needs their Facebook use satisfies. This research also aimed to discover whether young
Palestinians’ use of Facebook helps them to maintain connections with their homeland, and
the differences gender plays in Facebook use. Grounded in Uses and Gratifications Theory
(UGT), a quantitative approach was employed in order to learn about such patterns of use.
Surveys were used as a method of data collection. The study results showed that young
Palestinians in refugee camps use Facebook to obtain information about Palestine, to escape
from the camp, to gain a sense of belonging with others, and for entertainment.
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FACEBOOK USE AMONG MARGINALIZED SEGMENTS

Pilot Study: Facebook Use Among Marginalized Segments
of the Palestinian Community

Across the world, the increasing number of people using the internet as a new
medium to communicate has affected the way and the speed in which people interact
with each other (Raacke& Bonds-Raacke, 2008). More specifically, the time spent using
social media networks is increasing rapidly. This growing worldwide reliance on
technology and social media is consistent in the Arab world. According to Aouragh
(2008), the role of the internet and specifically social media networks in reshaping the
Arab world has become a core topic of research (p. 109). These social media networks
provide people in many countries a space in which they can speak out for themselves
while avoiding government censorship, and at times causing change (Najjar, 2010).
Within this context of new media and the changing landscape of communication in the
Arab world, this research was concerned with the study of how marginalized groups,
such as Palestinians in refugee camps, use Facebook.

The purpose of this research was to discover what motivates young Palestinians in
refugee camps in Beirut to use Facebook, and whether gender had an impact on such use.
Additionally, this study addressed whether Facebook is used by this population to maintain
connections with their homeland.

Previous studies (e.g., Aouragh, 2008; Hanafi, 2005; Khalili, 2005; Shehadeh,
2012) have shown how the Internet allows Palestinians to virtually cross-geographic
borders that they are not allowed to cross physically. Most of these studies have focused
on examimng the different practices, purposes, and the importance of using the internet

to connect Palestinians in the diaspora. Moreover, other research has either analyzed the
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timeline of events that took place during the second Palestinian Intifada or investigated
online sources to obtain qualitative data about the different uses of online
communication (Najjar, 2010; Hanafi 2005). However, little is known about the primary
motivations behind young Palestinians’ Facebook use and whether it has helped them
maintain connections with their homeland (Breuer, 2012). Therefore, this pilot study
offers a preliminary understanding of how Facebook can help marginalized segments of
the Palestinian community, such as Palestinian refugees in Beirut maintain connections
with their homeland. Moreover, previous studies have focused on examining gender
differences in internet use and the factors that lead to these differences (Jackson, Ervin,
Gardner & Schmitt, 2001, p. 363). Nevertheless, little research has been conducted to
examine gender disparities in using social media among marginalized groups, which is
important in drawing attention to the difference between how men and women use social
media. The gap in the research is what the present study has attempted to begin to
address.

The first time I visited a Palestinian refugee camp in Lebanon, I became curious
about how the refugees managed to maintain connections with their Palestinians identity
and how they learned about their homeland, through which channels have they been
exposed to their homeland, and how do they learn about and understand their homeland.
1 was interested in learning how they “belong” to a place they have never been to. The

old generation, (The “4/-Nakba generation'™) desires to return to a place they know;

1 There are several definitions for the term “generation”. As Victoria Mason (2007) notes, it can refer to a
group of people who were born at around the same time. Alternatively, as she noted, iltustrating on the work
of Karl Mannheim “it can refer to a generation of an actuality in which contemporaries are exposed to and
defined by the effects of a powerful historical stimulus and develop a shared consciousness about it” (p. 271).
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they were born there, and have memories and stories that connect them with their
original hometowns in Palestine. However, | wondered what connects the new
generations with a place they never been to, a place that only exists in the stories of their
parents and their grandparents. The present research was therefore motivated by an
attempt to answer these questions, to understand how the new generations are attached

to an “imaginary” place that only exists in the stories they hear. Thus, I hope to show
how young Palestinians in the refugee camps, who were born in Lebanon and have never
had the chance to see their homeland in reality, are using social media and whether this
use is connected to a search for information and photos of Palestine that would allow
them to better understand and feel connected to their homeland.

In this study, I investigated whether the young refugees use of social media helps
to inform their national “identity”. Indeed, while the concept of identity has been
problematized in scholarship across disciplines; here I refer to its basic definition as
found in the Oxford Dictionary of Media and Communication, which states that identity
is a social category defined by the membership to a “certain subcultural group (including
ethnicity, nationality, language, religion, and gender” (Chandler & Munday, 2011). As
such, I sought to explore whether refugees in Beirut used Facebook to understand their
membership within the Palestinian community.

The present rescarch relies on a uses and gratifications (U&G) theoretical

framework to help explain why young Palestinians in the refugee camps in Lebanon use

Within the literature on Palestinian refugees, the term is usually used to describe several groups of refugees.
The first generation or “Al- Nakba generation™ commonly refer to those who experienced Al- Nakba and fled
to countries bordering Palestine in 1948. The *‘second generation™” refers to the children of the first
gencration who were born in the new country.
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Facebook. The study applied a quantitative approach in order to learn about the péttems
of Facebook use. Through surveys, participants were asked to rate gratification
statements and motivational and behavioral questions in relation to their Facebook use.
The surveys were given to 60 young Palestinian from two Palestinian refugee camps in
Beirut; Burj Al Barajneh and Shtaila. After collecting the data, the Statistical Package

for the Social Sciences (SPSS) was used to analyze the results.

Literature Review

There is a growing body of literature on the role of the internet in building
collective social and political relationships (Aouragh, 2008; Hanafi, 2005; Khalili, 2005;
Najjar, 2010& Shehadeh, 2012).As I elaborate below, most of the previous studies,
concerning Palestinians have focused on examining the various practices of using the
internet to connect Palestinians in the diaspora. Other studies have focused on examining
gender differences in internet use and the factors responsible for these differences.
Media Usage by Palestinians in the Diaspora

In a recent study, Aouragh (2008) investigated how the internet can strengthen
the social and political activism of Palestinians living in the diaspora. Her fieldwork
research examined the impact of internet usage on the individual’s political and social
participation. Aouragh conducted in depth interviews with Palestinians living inside
Palestine and Palestinians living in refugee camps in Lebanon. She found that
Palestinians inside Palestine use the internet to spread news about Palestine that is not
covered by the mainstream media, while those in the diaspora are communicating online

with the Palestinians inside Palestine in order to stay up to date with daily news and in
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becoming politically active (p. 111). Although this study failed to explain how the
sample of participants was chosen and on what basis, it presented a framework that
explains how Palestinians inside and outside Palestine use the Internet to become more
socially and politically active.

In a study of a “unique Internet-based network” called PALESTA, which
connects Palestinians abroad with Palestinians inside Palestine (p. 582), Hanafi (2005)
argued that internet networking can reshape geography by connecting various isolated
communities to each other. Like Aouragh, Hanafi used in-depth interviews as a method
of data collection. He found that Palestinians using the PALESTA network considered it
more than a network that connects Palestinians to their land (by updating them about the
intifada and the political situation), but also a network that provided information about
“job opportunities, scientific and technological development, specialized conferences,
and so on”(p. 592). Hanafi offered a strong explanation of how Palestinians outside
Palestine are using the Internet to become more aware of their Palestinian identity away
from “a completely territorialized framework™ (p. 592).

In an earlier study, Hanafi (2003) also examined Palestinian identity
representation in the diaspora. He focused on analyzing the timeline of online events that
took place before the second Palestinian Intifada. His study raised questions about the
identity of Palestinians living abroad and their relationship with both Palestine and the
foreign countries they live in. Also, he discussed how foreign host countries legally deal
with the Palestinian refugees. His study raised significant questions about the status of a

Palestinian identity between “homeland” and “hostland” (p. 166), which is useful to my
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research specifically in understanding the particular situation of the Palestinian refugees
in Lebanon.

With the internet becoming more accessible via internet cafes in refugee camps,
Khalili (2005) examined how poor living conditions encouraged Palestinian refugees to
spend time on the internet. She concluded that the internet helped Palestinians in the
refugee camps in Beirut engage in “cross-border political debates, circulation of
contentious images, and cyberleafleting” (p. 127). Her study offered a more in depth
analysis than previous research undertakings on how important the interet 1s to a
marginalized segment of the Palestinian society in helping them connect with people
that share the same suffering with them.

In a study investigating media use in relation to national identification among
Palestinian refugees in Beirut, Farah (2011) argued that the internet or what she called
“second- hand accounts™ helped young Palestinian in the refugees in Lebanon to connect
with their homeland. Employing an ethnographic approach to compare media use by
young Palestinian refugees in Beirut living inside camps with refugees living outside the
camps, she found that, while Palestinians living outside camps have more access to the
internet, the Palestinians who live inside the refugee camps are more likely to use the
internet to help them remain connected to their homeland and to their Palestinian
identity than refugees living outside camps. She found that virtual images and photos
circulated on the internet helped connect Palestinians in the refugee camps with
Palestinians inside the homeland, Palestine, and played “a role in reminding refugees of

what they no longer have” (Farah, 2011).
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With a more specific focus on new media, Al-Zobaidi (2009) examined how the
internet can help Palestinians reconstruct their “personal and collective identity” by
sharing photos online (p. 394). Interesied in the relationship between space, time and
memory, he explained how the internet allowed Palestinians to save and share their
memories and stories over time. Al-Zobaidi used a qualitative content analysis approach
to describe the photos that are posted and shared on the internet by Palestinians living
inside and outside Palestine. His study found that new media allowed Palestinians to see
places in Palestine that they are not allowed to reach in reality; moreover, he argued that
the “Internet fosters the production of all kinds of communities that are scattered over
discontinuous geographies” (p. 296). Additionally, Al-Zobaidi pointed out that
Palestinians use the internet to share photos about Palestine not published by mainstream
media, and to connect families from outside Palestine with families inside Palestine.
This was particularly helpful at a time when the Lebanese and Syrian governments had
banned all calls to Palestine. Therefore, the internet made it possible for the Palestinians
in the refugee camps in Lebanon and Syria to connect with their families inside the West
Bank and Gaza. He explained how Palestinians used the internet not only to form virtual
communities, but also to “challenge traditional political parties and to influence change”
(p. 313).

In another study on internet use among Palestinians, Najjar (2010} argued that
the internet allows individual Palestinians in the diaspora to participate in narrating their
personal stories that compete with other narratives in the mainstream media. She focused
on events that took place during the second Palestinian Intifada by studying the

Electronic Intifada (EI) website. Najjar used focus groups with young Palestinians who
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live in Dubai and Abu Dhabi and use the EI website as a source for news. She found that
Palestinians using the EI website considered it more than a network that connects
Palestinians to their land; it also updates them on the intifada and the political situation.
The Electronic Intifada provided them with information about Palestine, its people and
culture.

Finally, Mattar (2010) discussed how Palestinians construct their national
identity through mediated narrations inside Palestine and in the diaspora. She argued that
a Palestinian identity is reconstructed through popular storytelling and oral memory. She
conducted in-depth interviews with Palestinians living inside Palestine and outside
Palestine in different refugee camps, cities and villages. Mattar found that the
Palestinian identity is more strongly presented inside the camps than outside the camps.
Also she concluded that the power of storytelling lies in preserving Palestinian
memories and in countering the dominant Zionist narrative of 4/-Nakba. She
emphasized the role of storytelling in strengthening the Palestinian identity of a
generation that has never had the possibility of experiencing Palestine firsthand.

Gender Difference in Media Use
While the effects of gender have been over looked in information technology (IT)
research, the internet has been found to be important for highlighting the difference
between how men and women use online sources (Correa, Hinsley & De Zuniga, 2010).
Indeed, according to Gefen and Straub (1997) “the effects of gender differences on the use
and perceptions of other forms of human discourse are well established” (p. 393). As such,

I was interested in investigating whether there existed gender differences in how Facebook
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was used among Palestinian refugees. Previous studies have documented such distinctions

in more general media use.

For example, in a study investigating media use in relation to gender differences,
Jackson, Ervin, Gardner and Schmitt (2001) examined the main factors that might be
responsible for those distinctions. The results of surveys given to a sample of undergraduate
students from Angelo American College in Prague showed that males and females use the
internet equally but differently. Males use the web more than females, while females use
their e-mails more frequently than males. Moreover, anxiety and loneliness were the major
factors that affected the use of media. The results also demonstrated that females are more
nervous and tense when using computers and were less familiar with computer technology
and this reflected in their use. The study thus examined how gender can have a direct

impact on internet usage.

In a similar exploration, Weiser (2000) compared internet application
preferences between a sample of male and female internet users at Texas Tec University.
According to Weiser, while males use the internet mostly for entertainment and leisure,
females use it mainly for interpersonal communication and educational objectives.
Although the internet was the only mediator studied and Weiser did not examine social
media at all, he offered a detailed explanation for the reasons behind the differences in
internet usage between males and females. For example, he discussed the gender bias
that young females face in their societies and how they are raised in a way that direct

them away from computer and science majors.
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With the internet becoming increasingly used to ease mobilization in times of
crises, researchers have started to address how online activity is allowing for more active
participation in political debates, circulation of news, and as a handy forum in a male
dominated society. Sakr (2002) studied Arab women’s activism and their use of different
media platforms to challenge their status. She also examined the way Arab women are
portrayed in media. Her purpose was to discover whether the internet and other media
platforms in the different Arab countries have “contributed to a qualitative change in
media treatment of women’s status” (p. 823). She discovered that many Moroccan,
Tunisian and Jordanian females have used internet and TV to produce media campaigns
that promote equal rights of women. Most of the campaigns focused on the issue of
honor crimes, asking the authorities to change the laws that protect males. Even though
these laws didn’t change, Sakr argued that these women have succeeded in creating
awareness on the matter (p. 824). She also discussed how Palestinian women mainly use
the internet to promote equal rights of women in politics and in political debates. She
argued that Palestinian women learned how to make their voices heard on the internet
and television.

In another study on internet use among Arab women, Al Hail (2005) focused on
Qatari’s use of web and email. He discovered that Qatari women use their email more
than Qatari men. Al Hail provided a detailed analysis of the reasons for gender
differences between Qataris internet usage, arguing that the internet is a means for
escapism and is being used to promote specific ideas among Qatari women. He noted
that the internet is “increasingly becoming an agency for cultural and social change” (p.

100).

10
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In a related study, Shathoub (2011) explored the role of the internet in areas of
conflict. Her study focused on discussing and analyzing the living conditions of Palestinian
women. Shalhoub began by observing Palestinian women at checkpoints then she
conducted a focus group to understand the problems faced by these women. She concluded
that the internet helped Palestinian women who live in “daily terror under militarized
surveillance and other architectural constraints (such as curfews and roadblocks)” try to
find new ways to resist the occupation. She gave examples of how Palestinian women use
cyberspace in order to “have control over their bodies, spaces and places” (p. 64).

While these studies examined various aspects of, and motivations for, the use of
the intemnet and other media platforms in the Arab world in general, and by Palestinians
more specifically, little is still known about why young Palestinian refugees use social
media and whether this use can help them maintain connections with their homeland
(Breuer, 2012).The present research has tried to offer a preliminary understanding of this
use. As noted earlier, a uses and gratifications theoretical framework was employed to
investigate what motivates young Palestinians in refugee camps in Beirut to use
Facebook. This study therefore attempted to lay the groundwork towards a better
understanding of how Facebook may help marginalized segments of the Palestinian
community - young Palestinian refugees in Beirut - maintain connections with a
Palestinian community, particularly one inside Palestine. Additionally, this study
attempted to discover whether media use is different between Palestinian males and
females. This is important in elaborating existing research about gender differences in
media use in general. More specifically, this study is important because it will help us

understand whether gender impacts the different objectives for using Facebook.

11
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Palestinian refogees in Lebanon

In this éection, I present a brief background on the history of Palestinian refugees
in Lebanon, and the two camps (Shatila and Burj Al Barajneh). Additionally, I provide a
brief description of the living conditions inside the camps in order to contextualize the
reasons that might influence the media usage of these young Palestinian refugees
Historical Background

Al- Nakba marks the beginning of the Palestinian refugee history, when more
than 700,000 Palestinian were expelled from their homes during the 1948 war. Shortly
after, a serics of laws were issued by the Isracli occupation to prevent the Palestinians
from returning to their homes or even claiming their property (Masomn, 2007).

n 1949, the United Nations Relief and Works Agency for Palestine Refugees in
the Near East (UNRWA) was created by the United Nations General Assembly to
provide education, health care and social services for the Palestinians who were expelled
from their homes during 47- Nakba. In order to provide humanitarian assistance,
UNRWA developed a working definition for a refugee as “ [a person] whose normal
place of residence was Palestine during the period 1 June 1946 and 15 May 1948 and
who lost both their home and means of livelihood as a result of the 1948 conflict”
(Roberts 2010, p.6).

Most of the Palestinians who were forced to leave their homes in 1984 fled to
countries bordering Palestine (Lebanon, Egypt, Jordan and Syria). According to Hanafi
most of Palestinian refugees who fled to Lebanon from Palestine came from villages in
the north, such as Safad, Akka, Nazareth, Haifa and Bisan (p. 13), and settled in camps

around the major cities of Beirut, Tripoli, Saida and Sour (Sayigh, 1878, p.98).

12
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According to Hanafi and Tilnes (2005), in 1949 UNRWA registered around
100,000 Palestinian refugees in Lebanon. Indeed, the number of refugee has grown over
the last 65 years; UNRWA today has around 455,000 registered refugees registered in
12 different refugee camps in Lebanon (UNRWA, 2014). It’s important to note,
however, that the official number of refugees in Lebanon today is not accurate, as many
were naturalized, others emigrated from Lebanon to other countries, and still others
reside outside the official borders of the refugee camps (Hanafi & Tilnes, 2005, p. 12).
Morcover, many refugees aren’t registered with UNRWA for different reasons: some
don’t have paperwork, while others who lve outside the camps have learned to secure
their own services (Shafie, 2007, p. 2).

Burj Al Barajneh and Shatila Camps

Burj Al Barajneh is the most populated refugee camp in the Beirut arca.
According o UNRWA the camp accommodates more than 16,000%Palestinian refugees
(UNRWA 2014b). The camp was established in 1948 as the first camp in Beirut area,
and its inhabitants were mainly from the Palestinian cities of Safad, Akka, and Haifa. At
first, it was a tent camp, and then the refugees replaced the tents with homes made out of
cinder blocks. The Lebanese government has continuously imposed restriction on
Palestinians and passed laws to prevent them from building more houses (p. 135).

Established in 1949, the Shatila Camp is the second largest Palestinian refugee

camp in the Beirut area. According to UNRWA the camp accommodates more than

2 The actual figure of refugees is probably much higher. In 1949, Buxj Al Barajneh was initially able to
accommodate 4000 refugees (Ghannoum, 2012).

13
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9,800? Palestinian refugees (UNRWA 2014b). The residents were mainly from the
Palestinian cities of Amka, Al Yajour and Majed Al Kroum. The camp was heavily hit
during the Israeli invasion of Beirut in 1982, and was the site of the Sabra and Shatila
massacre (UNRWA, 2014). This massacre took place when Beirut was under the Israeli
Occupation; the Lebanese Phalangist militias entered the Palestinian refugee camps and
killed more than 1,000* men, women, and children from the Palestinian refugees
residing in Shatila and the Lebanese civilians residing in Sabra (Shafie, 2007,p.7). Since
the 2011 war in Syria, the camp has become home to many Syrian refugees, mostly from
a lower economic class.
Living Conditions

UNRWA describes the living conditions in both the Shatila and Burj Al Barajneh
refugee camps as “extremely poor”. The borders of both camps have not been expanded
since their establishment, causing serious overcrowding. Even though both camps are
connected to the public water and electricity infrastructure, the sewage system is
inadequate, and during winter the rains cause old sewage lines to flood dirty water inside
the streets and alleys of the camps. As a result, the dirty water enters refugees’ houses
(UNRWA, 2014b).

The houses inside the refugee camps lack telephone lines, but all of the NGOs
and political institutions are connected to the Lebanese network (Khalili, 2005). Most

families have satellite television connections that have been illegally secured. On the

3 The actual figure of refugees is probably much higher. In 1948, Shatila was initially able to accommodate
less than 1000 refugee

4 There is no accurate total for the number of civilians killed in Sabra and Shatila massacre. Other scholars
have estimated much higher numbers (e.g., Sayigh (2001) & Hanafi (2003}))

14
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other hand, very few families inside the camps have computers with internet connection
in their homes because of “hardware expenses, the irregularity of electricity suppliers,
and the absence of telephone lines” (Khalili, 2005, p. 128). According to Hanafi and
Tilnes (2005), most young Palestinian refugees in Lebanon are unable to secure
employment, as they are not allowed to work as doctors, dentists, lawyers, engineers,
and many other professions. The Lebanese authority does not automatically grant
Palestinians permits to work in the Lebanese market, and the Lebanese market does not
allow forcigners to work unless they have an official work permit by the Lebanese
authority (p. 6). Additionally, because the Palestinians refugees in Lebanon lack
citizenship, they are treated as “foreigners” and many of their rights are denied (p. 5).
Even if the refugees find jobs, they have to renew their work permits yearly, which is
time-consuming and expensive. Therefore, and even after more than 60 years of being
refugees in Lebanon, Palestinians are still treated like “foreigners,” which discourages
them from working. As a result, most of the young refugees spend time around the camp
doing nothing (Khalili, 2005, p. 131). The introduction of internet cafés inside the camps
offered the young Palestinians “new gathering pléces” that compensate for the lack of
public spaces for the youth. The internet cafes, which have become popular hangout
places, did not only provide public spaces and gatherings for the youth in the camps, but
they also helped in facilitating cross border connections that will be elaborated in the
next section. Before elaborating, however, I first turn to a discussion of the theoretical

framework in which this study is grounded.
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Theoretical Framework

The origin of uses and gratification theory (U&G) can be traced to Lasswell’s
(1948) interest in individual needs, and his model of “who uses which media, how, and
with what effect” (Papacharissi, 2009). Uses and gratification theory attempts to answer
questions about “why’ people use specific media platforms and “how” this use can fulfill
particular needs or wants (Quan, Haase& Young, 2010). This theory assumes that media
audiences are actively involved in selecting the content and the medium that can satisfy
their needs (Papacharissi, 2009).

The uses and gratifications approach suggests that people’s needs affect the type of
media they use. U&G differs from other theoretical approaches in that it deals with the
audience as active and not passive receivers of information (Katz, 1959). For example,
Katz, Gurevitch and Haas (1973) found that people use media to satisfy their needs more
readily than the media influence them (Katz, Gurevitch and Haas, 1973).

In 1979, Blumler& Katz discovered that media served the purposes of “surveillance,
correlation, entertainment and cultural transmission for both society and individuals”
(Blumler and Katz, 1974). Since then, U&G research has been strengthened and extended,
as new media forms emerged providing people with more options of media use.

U&G researchers argue that different individuals use the same media for different
reasons (Jere& Davis, 2011). At the core of U&G is media use to satisfy different needs,
which can be classified as cognitive, affective, personal integrative, or social integrative
(Katz, Blumler, &Gurevitch, 1974; Lev-On, 2012). Within these needs are a host of sub-
needs that have been elaborated over the years. For example, McQuail (1983) outlined a

number of these, such as: a) to find information about other people or other societies, either
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out of curiosity or to gain a sense of security through knowledge (cognitive); b) to discover
the self (affective); ¢) to connect with family and friends and to gain a sense of belonging
with others (personal integrative); and (d) for entertainment (social integrative) (p. 73).
Early U&G studies (e.g. Herzog, 1944; Lazarsfeld, 1940) focused on studying the
motivations that encourage people to listening to different radio programs, and the needs
that are satisfied by listing to these programs. In the 1960’s, researchers started using U&G
to study why people purchase magazines and why they watch different TV programs
(Eighmey& McCord, 1998, p. 188).Over the years, as new technologies emerged, U&G
research has been employed to investigate each new media use, such as DVDs, video
games, internet and cell phones. More recently, with the increasing number of people using
the internet, U&G researchers have started to focus on this new medium (Quan-Haase&
Young, 2010). For example, Eighmey and McCord (1998) used a U&G framework to
investigate why people use commercial websites. Their study focused on five different
commercial websites and the participants in the study were asked to evaluate each website.
Similarly, Rafacli (1986) studied why students use “university computer bulletin boards”
and if this use can cause isolation or depression (p. 124). Rafaeli found that students use
computer bulletin boards as a source of entertainment and information (p. 126). Ina
similar study, Kuehin (1994) employed U&G theory to investigate “computer aided
instructional (CAI) settings” (p. 173). Kuehin’s study was significant not only because it
uncovered why people use computer aided instructional settings, but it also suggested new
ways to improve these settings. Kuehin was able to evaluate the uses of CAI programs for

designers to improve the quality of these programs (p. 179).
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More recent U&G studies have focused on social media. Raacke and Bonds-Raacke
(2008) conducted a study to evaluate why college students use “friend-networking sites” (p.
169), and found that these sites are most often used to keep in touch with friends (p.172).
Quan-Haase and Young (2010) discussed how different social media platforms have
different uses. They focused on comparing the uses of Facebook to the uses of instant
messaging (IM), and found that people use Facebook for entertainment, and to know about
the different social activities occurring in their social networks, whereas instant messaging
wasused more for relationship maintenance and development purposes.

Most of these studies have focused on how people use media to satisfy either
cognitive or affective needs. However, little research has investigated the relationship
between social media use and identification with a larger social group. As such, this
study aimed at understanding the motives for using Facebook among young Palestinians
in the refugee camps in Beirut. According to Papacharissi (2009), U&G provides an
analytical framework for explaining what motivates individuals to use mass media (p.
137).

In the present context, then, discuss why young Palestinian refugees in Lebanon
use Facebook based on the U&G theory. The needs that will be studied are the needs
that McQuail (1987) established as reasons behind “why individuals use media™
entertainment, escapism, information and socializing need. These needs have been
investigated in previous U&G studies that focused on new media (e.g., Lim & Ting,
2012: Park, Kee, & Valenzuela, 2009; Jere & Davis, 2011; and Raacke & Bonds-

Raacke, 2008).

18



FACEBOOK USE AMONG MARGINALIZED SEGMENTS

The entertainment need is one of the common reasons identified by McQuail
(1983) for media use. It refers to the need to engage in media for leisure, fun and
amusement (Park, Kee& Valenzuela, 2009, p. 730).Previous U&G research on new
media showed that “the need to be entertained” is a typical motive for media
consumption (Katz et al., 1974). For many people “entertainment and mass media are
nearly synonymous” (Shao, 2009, p. 11). Previous literature on U&G shows that many
people use the internet to consume entertaining messages, pictures, video clips, blogs
and music. In addition, through the consumption of entertaining media content, people
are able to alter their outlook; indeed, the selection of specific media content for
consumption “often serves the regulation of mood states” (p. 14).

Another type of need is escapism, which can be identified as the need to escape
personal or social problems. According to Katz, and Foulkes (1962), social scientists
have applied the concept of escape to every step in the social-psychological process of
attending to the mass media”(p. 286). The escapism need is related to the need to release
tension and reduce depression and fear. According to Katz, Blumler, and Gurevitch
(1973) “people like to turn to a “dream like world of the mass media for substitute
gratifications” (p, 520). U&G researchers have studied how people go to the movies, for
example, "to forget about their problems”, "to lose track of time”, “to escape the routine”
or “to run to a fantasy world” (Lim & Ting, 2012; Harwood, 1999; Jere & Davis, 2011;
Raacke& Bonds-Raacke, 2008).

The information seeking need refers to individuals’ desire to increase knowledge
and awareness about themselves, others, and the world (Park, Kee & Valenzuela, 2009,

p. 730). This can be seen from the fact that people often watch a specific TV channel or
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access a webpage to get information about subjects that are of specific interest to them.
Researchers have argued that the need for information might affect or help (Jere
&Davis, 2011; Lim & Ting, 2012).

The last need studied and discussed in this research is the socializing need.
According to McQuail (1987), this can include ” identifying with others”, “connecting
with family and friends”, “gaining a sense of belonging”, and “social empathy”. This
need refers to an individual’s desire to meet and connect with others and to maintain
relationships (P.16).

U&G Strengths and weaknesses

While uses and gratifications theory (U&G}) can aid in explainingsocial-media
use and the motivations behind social networking, the theory is not without limitations.
First, it ignores sources other than the media, like friends and family that may also
influence people’s gratification (Papacharissi, 2009). These other sources can directly
affect the behavior and attitude of the person under study. For example, the many
Palestinians in the diaspora may primarily learn about Palestine and their national
identity through the narrative of their parents and grandparents (Matar, 2010). Second,
according to Danial (1994), U&G theorists tend to ignore the negative effects of the use
of media and only focus on the positives. For example, most of the gratifications
obtained are positive ones (example: “I use the internet to have fun”, “I use the internet
because it’s entertaining”, “1 use the internet to connect with friends”). Nevertheless, in
many instances the uses could be negative (example: “The internet is destroying my
social life” (p. 2). Third, the U&G approach is based on the idea that the audience is

“completely” active, despite the fact that many individuals use the media as a result of
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habit. For example, many people may turn on their television set as soon as they get
home without actually watching it (Papacharissi, 2009). This factor is not considered in
U&G theory. Fourth, U&G is based on the assumption that uses equal gratifications and
this might not always be true.

Despite these limitations, research in this theory has been useful in explaming
audience motives for using radio, TV, newspapers, and most recently, new technologies,
such as the internet and smart phones. As such, and despite its limitations, U&G theory
can still help to explore the needs that Facebook satisfies among young Palestinian
refugees living in the Burj Al Barajneh or Shatila camps in Beirut, as previous findings

suggest.

Research Questions

The purpose of this study was to understand why young Palestinians in refugee
camps in Beirut use Facebook, and whether Facebook has helped them maintain
connections with their homeland. Furthermore, this research aimed to discover the
differences, if any, gender plays in Facebook use, which can help us understand whether
gender impacts objectives for using Facebook. Thus, the research questions (RQs) that
guided this study were:
RQ1: What motivates young Palestinians in refugee camps in Beirut to use
Facebook? In other words, what gratifications were sought in using Facebook?
RQ2: What differences does gender play in how and why these young Palestinians

refugees nuse Facebook?
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Methodology
This section provides an explanation of the methodology employed to address the research
questions, including: a) uses and gratifications research techniques, b) the instrument

(Appendix A), and ¢} participant selection.

Uses and Gratifications Theory Research Techniques

All U&G research studies have used quantitative methods, employing one of two
research techniques. The first is an inductive approach; it does not involve any
assumptions on the way the gratification statements are organized. Instead this approach
tries to discover the gratification factors through the research (Jere& Davis, 2011;
Chigona, Kamkweda, &Manjoo, 2008). The second technique, followed by researchers
such as Papacharissi and Rubin (2000), is based on a collection of gratification factors and
statements from previous U&G studies that investigate whether these gratifications apply
in a new research context (Jere& Davis, 2011). As with any quantitative research, it is
important to ensure high internal validity. Internal validity is about estimating how valid
the measures are based on the research design and any other variables that might affect the
accuracy of results (Leavitt, 1991). To increase internal validity, survey researchers often
employ research designs that were used before (Leavitt, 1991). Therefore, in order to
ensure high internal validity in the present study, I followed the second research approach
and adapted the gratification factors used in previous studies; I also added statements

specifically related to the present context.
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Instruoment

Most U&G studies employ surveys and multivariate statistics to collect and
analyze data. According to Leavitt (1991), surveys are the best way to collect original
data that describes attitudes and orientation of a population that are too large to observe
dircetly. Surveys can be cheap, easy to design, interpret, and implement (p. 152).
Surveys are used to answer questions about “members of a population, including
objective facts about them and their attitude, knowledge, and behavior patterns” (p.
153).

In this study, a survey instrument was used that included 22 gratification
statements. From these 22 gratification statements, 16 were taken from previous U&G
studies and applied to my context. Additionally, I added another 6 gratification
statements of my own related to Palestine and maintaining connection with homeland. I
translated the survey into Arabic because it is the primary language used by the target
audience (see Appendix A). Each survey was divided into three sections. The first
section of the survey consisted of common socio-demographic questions about age,
gender and name of refugee camp. The second section contained a list of statements
about different gratification factors (for example, entertainment, information, escapism,
socialization, and maintaining commection). The third section contained a collection of
unique motivational and behavioral questions related to this research context (for
example, how often do participants share photos or news related to Palestine?).
Respondents were asked to rate their level of agreement with each statement using a 5-
point Likert scale (see Table A for a summary of the entries and sources used in the

survey).

23



FACEBOOK USE AMONG MARGINALIZED SEGMENTS

Table A Summary of entries and sources

Variables Research Variables # Of_ Sources
entries

Socio-Demographic | Gender
variables/ Age 3 Lim & Ting (2012)
Independent Name of Refugee camp
Variables
Independent Entertain-ment Lim & Ting (2012); Harwood
Variables/ Information (1999); Park, Kee, &
Dependent/ Escapism 16 Valenzuela (2009); Jere&
Variables Socializing Davis (2011); Raacke& Bonds-

Maintain connection Raacke(2008).

Identity recognition/
Dependent maintain connection 6 Harwood (1999); Park, Kee, &
variables throw the use of Valenzuela (2009).

Facebook

Participants

The surveys were distributed to a sample of 60 young Palestinians (age 18- 29)
from Burj Al Barajneh and Shatila refugee camps at internet cafes in the camps® Since
there are few published guidelines concerning pilot study size, I looked at previous uses
and gratification studies to help guide my sample size. Previous uses and gratifications
pilot studies used a sample size between 30-80. Therefore, I chose 60 Palestinian
refugees as a sample size to correspond to what has been established in previous
research undertakings. Additionally, according to Hertzog (2008), the recommended

sample size for a pilot study should be between 25-30 per group. I chose to include more

% The majority of homes in the camps don’t have internet access, so the internet cafes are where
most camp residents go to access online content.
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patticipants, as I also wanted to include an equal number of males and females from
cach camp. Thus, I chose a sample size of 60, which included 30 males and 30 females,
and 30 participants from each camp.

I chose Burj Al Barajneh and Shatila refugee camps because, according to
UNRWA, they rank as the first (16,000 of which 9,120 are youth) and second (9,800
from which 3,200 are youth) most over populated camps in Beirut,® Moreover, this
particular age group was chosen because it is this segment of the population that is the
most active on the internet (Najjar, 2010).

The internet cafés were chosen using simple random sampling. My objective was
to select one internet café in each camp using a random number generator applied to a
full list of internet café’s tabulated by the Palestinian Cultural Club —Shatila (Appendix
B). I decided to choose only one internet café from each camp since the internet cafes
are similar to one another: they charge the same fees, are more or less the same size and
offer the same services.

After obtaining the full list of internet cafes from the Palestinian Cultural Club in
Shatila, I used the online random number picker tool (Miniwebtool.com) in order to pick
one internet café from each list. The online number picker tool chose Bilal Ayoub Net from
the Shatila internet café list and Ali Kasem Net from the Burj Al Barajneh internet café list

(See Appendix D: figure 1 & figure 2).

As noted previously, the numbers presented by UNRWA represent a modest estimate of the real
numbers of Palestinian refugees, since not all refugees are registered with UNRWA.

25



FACEBOOK USE AMONG MARGINALIZED SEGMENTS

It was particularly challenging to get a full list of internet cafes in both refugee
camps because the communication infrastructure is illegal in both camps. It took almost
two weeks for the club in Shatila to provide me a full list of internet cafes’ inside the
camps. Like the other restrictions imposed on Palestinians, refugees are not permitted to
apply for an internet license. To overcome this obstacle internet café owners have to turn to
a Lebanese ID holder in order to get a telephone or internet license. When the Lebanese ID
helder gets the license of the line, the internet café owner connects to the internet from this
legal source outside the camp (Aouragh, 2011, p. 194). According to Nidal Hindawi, a
Palestinian refugee in Shatila camp, “It’s very hard to find a Lebanese ID holder who’s
willing to help, that’s why most of the internet cafes use illegal connections, which the
Lebanese government halt once discovered”.

Access to the Palestinian camps in Lebanon differs from one Palestinian camp to
another. Some camps have checkpoints and their entry requires special permits. Both
Shatila and Burj Al Barajneh camps don’t have checkpoints at their entrances. Thus,
accessing the camps wasn’t a problem. Moreover, no one raised any question or
objections regarding my research study or presence’.

The easy access to the camps might be related to the fact that both camps are
surrounded by areas, which are mainly Lebanese-populated neighborhoods. The Shatila
camp is geographically connected to Sabra, which is a Lebanese neighborhood but
populated by many different nationalities (Palestinians, Syrians and other minority
groups). Similarly, Burj Al Barajneh is geographically connected to Hai 4l Solum,

which is a Lebanese neighborhood populated by Lebanese and Syrians. Therefore, a

7 Access to camps was easy because I'm a Palestinians. Therefore, ] wasn’t seen as an outsider.
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checkpoint outside the camps might limit the access and circulation of the Lebanese
population. Another possible reason for casy access could be related to the 1969 Cario
Agreement between the Palestine Liberation Organization (PLO)® and the Lebanese
General (Emile Bustani), which defined the relationship between the Lebanese state and
the Palestinian refugees. This agreement gave Palestinians autonomy over their own
camps (Kundsen, 2007, p. 5). According to (Knudsen (2007) “Although the agreement
was abolished by the Lebanese government in 1987 following intense clashes in and
around the camps, it is still commonly accepted that Lebanese security forces are at the
very least to cooperate with Palestinian security forces before entering a camp” (p. 22).
At Bilal Ayoub and Ali Kasem internet cafés, potential participants were informed
about the purpose of the study, the risks and benefits involved and their right to decline
answering any question or decline participation at any time. Potential participants received
a hard copy of the consent form (Appendix C) with information on who to contact if they
felt their privacy or rights had been violated. Participants who met the eligibility criteria (a
refugee from the camp, between the ages 18-29, and use Facebook) and agreed to
participate in the study were asked to fill out the survey at the manager’s desk(of the
internet café), since managers usually have private offices or at least the most private space
in the café. This way the participant’s privacy was secured. Furthermore, as I decided to
keep the entire survey process anonymous, participants were not asked to sign the consent

form in order to reduce the minimal risk that might result from breach of confidentiality

% The Palestine Liberation Organization (PLO) was established in 1964 by the Arab league. The purpose of
this organization was to “destroy” Israel through armed struggte. The PLO is considered the "sole legitimate
representative of the Palestinian people” inside and outside the occupied Palestinian territories” by more than
one hundred states (Becker, 2014)
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since the only record linking the participants and the research would be the consent

document. The ficldwork took place during October 2014,

Because I was interested in comparing the differences in Facebook usebetween
males and females in the camps, I used a stratified random sampling technique. This way I
ensured that the sample selected (60} had a proportional number of (30) males and (30)
females.

The relaxed nature of the internet cafe environment made the fieldwork easy and
informal. Having casual conversations with some respondents improved my understanding
of the young generation in the camp, and it also improved my understanding of the situation
of refugees in Lebanon. Many Palestinians decided to share their stories with me. Some
told me how they use Facebook to talk with Palestinians from their original city. Others
told me how they were connected with Palestinians from Gaza during the last war. Many
young Palestinian refugees used to write messages of solidarity with the people of Gaza and
share them on Facebook, such as “From Shatila to Shuja3iyah ... we support you”, “Here is
Gaza from Shatila Camp”, and “I’m with the Palestinian resistance”. Other young
Palestinian refugees opened their Facebook pages to show me photos they shared and some
of their “Facebook notes™.

Being a Palestinian from Palestine certainly represented a condition that could
affect the information the respondents provided. The respondents might have fallen into
the social desirability bias, by answering the survey questions in a manner considered
favorable by me. On the other hand, I believe the respondents trusted me because they

may have felt that I'm one of them (I belong to the same community). Indeed, some
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respondents were very curious about my presence in the camp; for some 1 was
representing Palestine not just a Palestinian coming from Palestine.
Limitations of Method

Like any other mode of research, surveys have weaknesses. First, surveys are
subject to dishonesty. A person giving nationalist answers doesn’t mean that the person
is a patriot. As Leavitt (2005) noted, “surveys cannot measure social action; they can
only collect self reports of recalled past action” (p. 275). Second, surveys are generally
weak on validity. The respondents’ opinions usually take the form of “agree, disagree”
or “strongly agree, strongly disagree” with a statement. Their survey answers are
considered an indicator to what the researcher has in mind when he/she wrote the
question (p. 275). There might be a gap between what the researcher meant by the
question and what the respondent understood from the question. Finally, it can be
difficult “to gain a full sense of social processes in their natural settings” (p. 278).
Although surveys can ask questions related to social life, the rescarcher rarely develops
a sense of what the respondents are thinking or observing. The survey researcher 1s
usually unaware of the importance of any new variable operating in the phenomenon
he/she is studying because the researcher is not carrying out direct observation of this
new variable (p. 275). Despite all these limitations, I still used the survey as a method to
collect data in my study as it was the fastest and most efficient way, and because all
previous U&G studies have demonstrated surveys as a reliable and efficient method of

data collection.
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Results

After collecting the data from 60 participants, SPSS was used to analyze the results
of the surveys in order to answer the two main research questions. For the first research
question: What motivates young Palestinians in refugee camps to use Facebook? SPSS was
used 1o generate frequency tables for data pertaining to each U&G statement. A list of
motives were provided to participants to rate their level of agreement on a 5 point Likert
scale. The motives were “entertainment”, “seeking information”, “escapism”, socializing”
and “maintain connection”.

When looking at the frequency results of all motives of Palestinian refugees use of
Facebook, the “maintaining connection” motive had the highest mean M=1.11,,
S.D=0.37), and “information seeking” had the second highest mean of (M=1.56,
S.D=0.94). When looking at items individually, factor 1, entertainment, comprised two
items measuring refugees’ use of Facebook as a means of providing a form of
entertainment. The results show that 96.7% of the participants agreed or strongly agreed
that they use Facebook “because its entertaining” (Table 1) and 43.3% agreed or strongly
agreed that they use it “because it’s exciting” (Appendix E: Table 2).

Table 1-Because it's entertaining

Frequency | Percent | Valid Percent Cumulative Percent
Strongly Agree 35 58.3 58.3 58.3
Agree 23 383 383 96.7
Valid Neuher Agree nor 9 33 33 100.01
disagree
Total 60| 100 100.0
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Factor 2, information seeking, comprised four items measuring how refugees use
Facebook to receive information about “their refugee camp”, “other refugee camps”,
“Palestine” or “the world”. According to the data, the young Palestinians refugees who use
Facebook to satisfy information needs are generally interested in seeking information about
Palestine. Table 5 shows how 88.3% from the participants who use Facebook to get
information agreed or strongly agreed that they use it to get information about Palestine
while 55% of the participants agreed or strongly agreed that they use Facebook to get
information about other camps (Appendix E: Table 4).

Only 30% of the participants agreed or strongly agreed that they use Facebook to
get information about the world (Appendix E: Table 6),or to get information about their
own camp (18.3%).

Escapism was the third factor identified and consisted of four items measuring the
extent to which Facebook helps users to “lose track of time”, “escape from routine”, escape
to a fantasy world”, “escape from the camp virtually/ psychologically ”. The data shows
that the young Palestinians in refugee camps who use Facebook to satisfy their need for
escapism are generally using it to psychologically escape from the camp. Table 10 shows
that 90% of the participants agreed or strongly agreed that they use Facebook to escape
from the camp. Similarly, 90% of the participants agreed or strongly agreed that they use
Facebook to escape to a fantasy world (Appendix E: Table 7).Only 51.7% of the
participants agreed or strongly agreed that they use Facebook to lose track of time

(Appendix D: Table 8), and just 20 % said that they use Facebook to escape from routine

{Appendix D: Table 9).
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Table 10- To escape from the camp

Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 35 583 58.3 583
Agree 19 31.7 31.7 90.0J
Valid Neithor Agree nor 3 5.0 5.0 95.0
disagree
Strongly Disagree 3 5.0 5.0 100.04
Total 60, 100.0 100.0

Socializing was the fourth factor and encompassed four items that measured

individuals® use of Facebook as a means to meet new people and stay in touch with people.

When looking at the results of all gratifications related to satisfying the socializing need,

“to stay in touch with people I know” had the highest percentage, 98.3% (Appendix L:

Table 14), and “to talk about homeland with others” had the second highest percentage,

86.7% (Table 13).

Table 13- To talk about homeland with others

Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 35 58.3 58.3 58.3
Agree 17 283 28.3 86.7
Neither Agree nor d 100 10.0 96.7
Valid disagree

Disagree 1.7 1.7 98.3
Strongly Disagree 1 1.7 1.7 100.0
Total 60 100.0 100.0

Furthermore 71.7% of refugees who use Facebook to satisfy socializing needs are

generally using it to connect with other people from Palestine (Appendix E: Table 12) and

only 13.3% of the participants strongly agreed that they use Facebook to meet random

people (Appendix E: Table 11).
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Factor 5, Maintaining connection with homeland(Finding Palestine), consisted of

three items and measured the extent to which respondents use Facebook to connect with

Palestine, meet people from the same background, and gain a sense of belonging with

others from Palestine. According to the data, 86.7% of the respondents agreed or strongly

agreed that they use Facebook to “find and learn about Palestine™ (table 15);86.7% strongly

agreed that they use Facebook to gain a sense of belonging with others (Appendix E: Table

17); and,80% of the respondents said Facebook allows them to meet people from the same

Palestinian background (Appendix E: Table 16).

Table 15- To connect with Palestine(Find and Learn about Palestine)

Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 34 56.7 56.7 56.7
Agree 18 30.0 30.0 86.7
\alid ges;tgrfe‘*gr ee nor d 109 10.0 96.7
Disagree 2 33 33 100.09
Total 60 100.0 100.0

The third section of the questionnaire consisted of five questions related to the

respondent’s attitude/ behavior. The first question asked: When was the last time you

used Facebook to connect with Palestinians inside Palestine? The results showed that

the majority of participants, 44.1%, use Facebook two or three times a week to connect

with Palestinians inside Palestine (Appendix E: Table 18).

Additionally, when respondent were asked: How often do you share photos or

news related to Palestine? Sixty percent of the participants answered that they share

photos or news related to Palestine every single time they use Facebook (Table 19). The
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third question asked: How often do you share news about your camp with other

Palestinians outside Palestine? The majority of the participants 33.3% said that they

share news about their own camp with other Palestinians outside Palestine less than once

a month (Appendix E: Table 20).

Table 19- How often do you share photos or news related to Palestine?

Frequency | Percent | Valid Percent | Cumulative Percent

Every time i use
Facebook 36 60.0 60.0 60.(4
Two or three times a

alid week 15 25.0 25.0 85.0
Onee or twice a 9 150 15.0 100.0}
month
Total 60 100.0, 100.0

The last two questions in the Attitude/Behavior section asked respondents to rate

on a 5 point Likert scale their level of agreement with two statements. The resulis show

that 90% of the participants (Appendix E: Table 21) agreed or strongly agreed with the

first statement: “Facebook helped me connect with my homeland (Palestine)”; and

88.3% agreed or strongly agreed with the second statement: “Facebook helped me

understand my Palestinian identity” (Table 22).

Table 22- Facebook helped me understand my Palestinian identity (Facebook brought
Palestine closer to me)

Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 39 65.0 65.0 65.0}
Agree 14 233 233 88.3
Neither Agree nor 3 5.0 5.0 933
Valiqg disagree

Disagree 3 5.0 5.04 98.3
Strongly Disagree 1 1.7 1.7 100.0}
Total 60 100.0 100.0
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For the second research question: How do gender differences of young Palestinians

in refugee camps affect their Facebook use? SPSS was used to generate a cross tabulation

that shows how the gratifications of Facebook use correlates with refugees’ demographics.

The main effects for gender emerged on 16 of the 18 gratification items. Results

showed that males, relative to females, reported greater agreement in using Facebook to

satisfy “entertainment” needs (Agreement percentage (AP) = 57.1% and 42.9%

respectively- Appendix F: Table 23). Moreover, males reported greater agreement than did

females in using Facebook “to get information about Palestine” (AP = 68.4% and 31.6 %

respectively -Appendix F: Table 24). However, males and females differ less substantially

in their agreement rating for using Facebook “to escape from the camp” (Appendix F:

Table 25). Furthermore, there were no gender differences in the gratification “to stay in

touch with the people I know” (Appendix F: Table 27).

Table 26
Gender Total
Male Female
Strongly Agree 26 9 35|
Agree 3 14 17
To talk about homeland with Neither Agree nor
bothers disagree ! > 9
Disagree 0 1 1
Strongly Disagree 0 1 1
Total 30 30 60

Results show that the majority of respondents (74.2%) who use Facebook to satisfy

socializing needs by “talking about the homeland with others” were males (see table 26).

Additionally, males were more likely to use Facebook “to connect with Palestine” (64.7% )
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than females (Appendix F: Table 28). The survey results for the behavior attitude questions
show that males were 2.8 times more likely to use Facebook (two or three times a week) to
connect with Palestinians inside Palestine than females (74% males, 26% females).
Females were nine times more likely to use Facebook (once or twice a month) to connect

with Palestinians inside Palestine than males (10 % males, 90% females -see table 29).

Table 29
Gender Total
Male Female

When was the fast time you Every time i use Facebook 8 8 16]
lused facebook to connect  Two or three times a week 20 7 27
with Palestinians inside Once or twice a month 1 10 11
Palestine? Less than once a month 1 5 gl
Total 30 30 6

According to the data, males were 1.7 times more likely to share photos or news

related to Palestine (every time they use Facebook) than females (64% males, 36%

females). Females were 1.5 times more likely to use Facebook to share photos or news

related to Palestine (Two or three times a week) than males (40 % males, 60% females -see

table 30).
Table 30
Gender Total
Male Female
Every time i use Facebook 23 13 3

How often do you share  Two or three times a week 6 9 15
|photos or news related to

Palestine? Once or twice a month 1 8 9
Total 30 30 60|
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The results also show that males (54%) were somewhat more likely than females
(46%) to believe that Facebook helped them connect with their homeland /Palestine
(Appendix F: Table 31). There were no significant gender differences between males and
females concerning the following statements: “Facebook helped me understand my
Palestinian identity” or “Facebook brought Palestine closer to me”.

Thus, gender differences in Facebook use indicated that females were less likely
than males to use Facebook “because its entertaining”, “to get information about Palestine”,
“to escape from the camp”, “to talk about the homeland with others”, “to connect with
Palestine”, and* to gain a sense of belonging with others from Palestine”. This means that
young Palestinian males are more concerned with gratifying different needs concerning

Palestine when using Facebook compared to young Palestinian females.

Discussion
The results of this pilot study demonstrate that young Palestinians in refugee camps
use Facebook because it satisfies their need to obtain information about Palestine, to escape
from the camp, to gain a sense of belonging with others, to construct their identity and to
find entertaimment. Additionally, the results illustrate that the majority of the young
Palestinians who use Facebook to satisfy entertainment needs, information needs, and
socializing needs are males, while females generally use Facebook to satisfy escapism
needs.
This section addresses why young Palestinian refugees use Facebook, based on
the results highlighted above. It provides an explanation of the needs and motives, “the

gratifications”, that encourage young Palestinians in the refugee camps in Lebanon to
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use Facebook. As noted, and corresponding to U&G theory, the gratifications Facebook
provides and which will be discussed are: a) entertainment need, b) escapism need, c)
information need and d) socializing need.
Entertainment Need

The entertainment need, as mentioned earlier, refers to the need to fill time and for
enjoyment. This need is also concerned with leisure and relaxation. It suggests that
individuals can use media to entertain themselves by consuming content, such as video
clips, photos, and music (Shao, 2009, p. 9). According to Katz, Blumler, and Gurevitch
(1973); social factors may determine the media related needs. For example, in some
cases the social situation can produce tensions, leading to a demand or a pressure for
relief by the use of mass media (p. 517).

As demonstrated here, Palestinians showed a significant need for entertainment.
This can be explained in relation to the social/political situation that Palestinians in
Lebanon experience, such as restrictions on employment, as noted above. Therefore, not
having a job means that there is little money available for traveling or enjoying different
(and more expensive) entertainment activities that employed people are able to. That is,
they can’t afford to dine out, go to the movies, frequent cafés, and so on. Consequently,
many young refugees spend the bulk of their time in the camps, and the internet cafés are
one of the only venues for entertainment outside the home.

In a study on Palestinian refugee children and caregivers in Lebanon, “Children of
Palestine: experiencing forced migration in the Middle Fast”, Serhan and Tabari, (2005)
discovered that the majority of Palestinian youth, especially those living in camps, spend

their leisure time within the camp boundaries as a result of the poor economic conditions

38



FACEBOOK USE AMONG MARGINALIZED SEGMENTS

(p. 144). During my fieldwork Nedal Halawi, a 22 young Palestinian refugee from the
Burj Al Barajneh camp told me that he and his friends spend their time inside the camp
either “playing football in the strects, watching TV at home or exploring the internet,
YouTube and Facebook at net calés, or joining the Palestinian Scouts”. According to
Jarad (2009), social media platforms, such as twitter and Facebook, are categorized under
the friend networking sites group (FNSs) (p. 9). This group has attracted many youth
around the world. Previous studies have shown that “eighteen to twenty nine year olds
make up 78% of the online population” (Jarad, 2009, p.10). Facebook does not only
provide a means for social interaction forthis young generation, but it also has

applications that include online games and videos (p. 11).

Since the majority of the Palestinians surveyed fell within the 18-29 age group, and
those living in camps don’t have many options for entertainment, social media, or
computer-mediated tools appear to be a logical choice. Thus, it wasn’t surprising that the
majority of the young Palestinian refugees who participated in my study said that they use
Facebook for entertainment purposes.

Escapism Need

Katz, Blumler, and Gurevitch (1973) discussed social factors that might determine
media-related needs. They discovered that in some cases the social situation that
individuals experience offers them very poor life opportunities in a way that they can’t
satisfy their own needs. Therefore, they turn to the mass media for “complementary,

supplementary, or substitute servicing” (p. 517).
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In this study, young Palestinian refugees showed a significant need to
psychologically “escape from the camp™. One explanation for this need relates to the
very poor living conditions inside the refugee camps. According to research carried out
by the American University of Beirut (2010), inside the Burj Al Barajnchcamp, most of
the refugees suffer from a lack of basic services, such as regular electricity and water
supplies. The study included information on infrastructure and environmental services
inside the camp. According to the findings, 81% of the camp residents had water leaking
through the ceilings, while 84 %experienced water seeping from the walls. Additionally,
“85%, of households were cockroach and rat infested, and the absence of proper heating
systems and exposed electrical wires posed a risk to the well-being and health of camp
residents” (Page 5).

The living conditions in Shatila camp are not any better; both camps are
overcrowded and lack basic standards of infrastructure. According to UNRWA, the
camps now hold five times the original inhabitants, the streets have become narrower,
and families are force;d to make-shift houses on top of others as permission to expand the
borders of the camps have been denied (UNRWA, 2014). It’s understandable then that
these poor living conditions inside the Shatila and Burj Al Barajneh refugee camps
would make residents want to escape. (see pictures in Appendix G) As Aouragh (2011)
notes, “internet cafes, particularly those operating in extremely challenging conditions,
capture important aspects of the relationship between virtual and everyday life. Internet
cafes, via the low-cost internet access they make possible, offer virtual mobility
escapism to the community” (p. 180). As the survey results demonstrated, and as many

Palestinian refugees that I spoke to in the camps told me, they feel like escaping from
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the camp and from Lebanon, not only because of the bad living conditions, but also
because they feel unwanted and insecure in Lebanon. This feeling of insecurity led them
to search for ways to escape from their reality. As one young man told me “every time
something goes wrong in Lebanon the finger is pointed towards us”. It should therefore
come as no surprise that the majority of the young Palestinians who participated in my
study strongly agreed that they use Facebook to escape from the camp.
Information Need/ Maintaining Connection

The information seeking need refers to individuals’ desire to increase awareness
and knowledge about themselves, others or the world. This can be seen from the fact that
people use frequently search engines like “google” to get information or news about
issues that interest them (Shao, 2009, p. 9). The information seeking reasons include
“finding out about current events, self education, and gaining a sense of security through
knowledge” (Jarad, p. 15). In this study, young Palestinian refugees showed a significant
need to “seek information about Palestine”. The older generation has been living as
refugees for 66 years, so the information they pass on to the newer gencrations is often
outdated and lacking. The young generation who were born in camps have never lived in
or experienced the homeland. Thus, this produces ‘‘not only a loss, but a lack of
something. The basis of identity is not only lost, but never existed, and the dream of
‘returning’ represents a search for identity as much as for a place’” (Lindholm Schulz&
Hammer, 2003, p. 111).

Palestinians who were raised in the diaspora have many questions about

Palestine. As such, their online and Facebook use is one means to address these
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questions. As Nassar (2002) argues, refugees are still connected to the memory of a lost
home and they use the internet, photographs, and films to bring this memory closer.

In her book, Palestinians: from Peasant to Revolutionaries (1979), Rosemary
Sayigh describes how Palestinians are attached to their Palestinian identity in refugee
camps in Lebanon and how they are cormected to their homeland (Palestine) through
their insistence on their right of return. For these young refugees, a need for information
is about an area that is potentially geographically different than the arca they have gown
up hearing about. These young Palestinian refugees do their best to stay informed about
and connected to the place they want to return to.

During my fieldwork, many participants told me that they use Facebook because
they “find true information”, and to “see the true image of Palestine”. This can be
attributed to the mainstream media’s misrepresentation or narrow coverage of Palestine.
Therefore, it’s not surprising to find that Palestinians seek information about Palestine
from alternative media, such as Facebook, given that the information is coming directly
from people experiencing the situation, rather than reporters whose information is often
biased or politicized.

Socializing Need

The socializing need referg to individuals’ need to gain a sense of belonging with
others (Jere & Davis, 2011, p. 15). According to this need, the social media are seen as a
means to connect with people, to share news, opinions, and maintain relationships. In this
study, “socializing” seemed to gain the most gratification by Palestinians refugees.
McQuail (1987) explained that the reasons for “socializing™ and “social interaction” can

LY

include ” identifying with others”, “connecting with family and friends”, “gaining a
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sense of belonging”, and “social empathy”. The majority of the participants in the present
study strongly agreed that they use Facebook to “talk about the homeland with others”,
demonstrating that young refugees spend time on the internet talking with people who
share the same situation of suffering.

During my fieldwork Hind, a 26 year old from the Shatila camp told me, “I talk
with people from the West Bank and Gaza; they share with me photos live from Palestine
even during any invasion or bombing”. She added: “the best thing about social media is
that we can communicate with Palestinians directly”. Ahmad Daher, a 28 year old
Palestinian refugee from Burj Al Barajneh, told me “the stories we hear on Facebook from
Palestinians inside Palestine are different than what we get from media ... we are interested
to know about what mainstream media consider as unimportant; we want to hear personal
stories, the daily life stories ..that’s why we like social media.. we hear the stories from

them[Palestinians] and we get to ask back”.

Moreover, because many of the new generation of refugees in Lebanon have lost
their Palestinian accents when speaking Arabic, they consider socializing with Palestinians
from inside the occupied territories as a way to revive their lost Palestinian accents. As
Khalili (2005) notes, a “Palestinian accent is considered a significant marker of national

identity” .Thus its loss is perceived as sign of humiliation and betrayal (p. 31).

It is important to note that the entertainment, escapism, information and
socializing needs are not independent from each other. As Lull (2000) noted, “some
needs are contained within or overlap other needs” (p. 102). For example, in this study

the (bad) living conditions inside the Palestinian refugee camps can encourage the
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Palestinian refugees to use Facebook for entertainment and to escape from the camps at
the same time. Also, the “socializing” need and “seeking information” need can overlap
because Palestinians inside the camps socialize with Palestinians in order to get
information

When examining the characteristics of users, as mentioned earlier, women and men
were equally likely to use Facebook to maintain connections to Palgstine and Palestinians.
However, a difference was found in the amount of time they spent using Facebook to
connect with Palestinians or share photos or news related to Palestine with others.
Moreover, when Miriyam Aouragh (2011) was conducting interview in the camps a young
woman told her “Men are the ones with the best access; they’re privileged in using the
internet. We're fighting on many fronts; we’re poor, refugees and female” (p. 211). The
reason behind this difference might be that Palestinian refugee culture is still male
dominant; as such, people in the camps might not feel comfortable sending their daughters
to internet cafes (Aouragh, p. 200). Some parents might accept to send their danghter to
internet cafes for a shorter length of time. Therefore, girls go the internet café to do what
they need to do (example: Check their emails or finish school homework), while boys can
go and hang out there all night.

Finally, it must be underscored that Facebook competes with other sources for need
satisfaction. The need served by Facebook presents a segment of the wide range of human
needs, and the degree to which these needs can be met through the use of the different
sources varies. Consequently, the role of Facebook in satisfying individual (information,
socialization and escapism) needs should take in to account the different ways of fulfilling

these needs, including more traditional media, such as radio, television, and newspapers.
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Conclusions
The purpose of the present research was to understand what motivates young
Palestinians in refugee camps to use Facebook, and what differences, if any, gender plays
in their Facebook use. Additionally, this study tried to discover if social media, and
specifically Facebook, can help young Palestinians in refugee camps in Beirut maintain
connections with their homeland. This research was grounded in the uses and gratification
theory and surveys were employed to investigate the needs that Facebook satisfies.

The main contribution of this study lies in understanding the relationship
between the uses and the gratifications of Facebook by the young Palestinian refugees in
Beirut. The findings demonstrated that young refugees who use Facebook are more
likely to log on to seek information about Palestine, to psychologically escape from the
camp, and to connect with Palestinians inside and outside Palestine. A number of young
refugees stated that they frequently used Facebook to share photos or news related to
Palestine. On the other hand, the refugees’ need to “seek information about other refugee
camps”, “to lose track of time”, “to escape from routine”, and “to meet random people”
were not significant motivators for Facebook use. Another contribution of this study is
that it demonstrated that young Palestinians in refugee camps are more interested in
seeking information about Palestine than their own camp or other camps, or even the
world. Future research can explore this further and it would be interesting to compare
Facebook use between different camps in Lebanon.,

Given the limited scope of this study to two Palestinian camps, the findings
cannot be generalized to a wider Palestinian refugee population. However, it does

suggest that further exploration of Facebook use to a larger sample of young refugees n
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Lebanon would be useful in order to learn whether the desire to connect with Palestine
and a Palestinian community is indeed more prevalent. The majority of young
Palestinians in the refugee camps strongly agreed that they use social media to search for
Palestine (whether they search for photos of Palestine or Palestinians living inside
Palestine). Most of the young Palestinians in the refugee camps think that Facebook is
helping them understand their connection to a Palestinian community and is bringing
Palestine closer to them.

One limitation of my research was the social desirability bias. As previously
noted, because I’m a Palestinian asking Palestinian refugees about their Facebook use,
the respondents may have answered the survey questions in a manner that could be
considered favorable by me. Additionally, since the pilot survey was given to only a
representative sample of 60, the results obtained cannot be considered representative.
When a Chi- square test was used for calculating the statistical significance of the cross-
tabulation tables, the results were mostly insignificant due to the small sample size.
Therefore, increasing the sample size would increase the chance of significance and the
probability of the sample reflecting the population. Another limitation of my study was
the use of survey as instrument for data collection. As mentioned carlier, although
surveys can ask questions related to social life, the researcher rarely develops a sense of
what the respondents are thinking or observing (Leavitt, 1991, p. 275). Surveys offer
researchers the ability to gather huge amounts of data from many respondents in the
most efficient time. On the other hand, the data gathered are limited in what they can tell
us about a population (p. 275). For example, in this current study respondents were

asked to rate their level of agreement using a 5-point Likert scale with statements such
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as “I use Facebook to get information about Palestine” and “I use Facebook to escape
from the camp”. The survey results indicate whether respondent agree or disagree with
these statements but they do not offer answers as to “why” respondents experience these
needs or “how” these needs were more precisely satisfied. Future research could employ
a “mixed-methods” approach, combining the survey method with a qualitative approach,
such as interviews or focus groups, in order to produce data and conclusions that are
richer and more revealing and informative (Leavitt, 1991, p. 276).

Also, it is important to keep in mind that Facebook competes with other sources
for need satisfaction. The needs served by Facebook present only a portion of the wide
range of human needs, and the degree to which these needs can be met through the use
of the different sources varies.

When examining the characteristics of users, as mentioned earlier, women and men
were equally likely to use Facebook to maintain connections to Palestine and Palestinians.
However, a difference was found in the amount of time they spent using Facebook to
connect with Palestinians or share photos or news related to Palestine with others.

Overall, this study is valuable in that it outlines the uses and gratifications that
Facebook provided to young Palestinian refugees living in two camps in Betrut. The
analysis of the surveys suggests that Facebook as an online tool plays a significant role in
facilitating communication and information secking among marginalized segments of the
Palestinian community, such as young Palestinian refugees in Beirut.

Recommendation
This study demonstrated that there is significant interest among young Palestinian

refugees in Beirut in using Facebook to learn more about Palestine and to maintain
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connections with a Palestinian community inside Palestine. However, securing legal
internet connections inside the camps is a challenge (Khalili, 2005, p. 128). One way to
overcome this obstacle is for more computer clubhouses with internet connections inside
schools. This could be achieved through the cooperation of UNRWA who is charged with
running the schools inside the refugee camps (Aal, et al., 2014, p.112).

According to Fincham, (2012) “schools are often key sites for the reproduction of
tradition, national memory, the dominant language, religion, culture and social hierarchies
in society (p. 120). UNRWA is the main education provider for the Palestinian refugees in
Lebanon. As such, UNRWA schools could work with the camp’s popular committee for
potential cooperation in establishing and running computer clubhouses in UNRWA
schools. These clubhouses could target more than just the young Palestinian refugees who
attend UNRWA schools; they could open their doors to different age groups who are
interested in using the internet to stay in touch with Palestine. UNRWA schools could also
provide computer-training courses for elderly refugees who don’t know how to use
computers or the internet. Additionally, this can aid Palestinian females inside the refugee
camps who are forbidden from going to or are discouraged from spending too much time

at internet cafés inside the camps.
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Appendix A

Survey

The purpose of this survey is to understand why young Palestinians in refugee camps in
Lebanon use Facebook from a uses and gratifications perspective, and if this usage may
help them to maintain connections with their homeland (Palestine).

Factor Analysis of Facebook Uses and Gratifications

Gender i- Male 2- Female
Age 1820 |  21-23 24-26 [ 27-29
Name of Refugee 1-Shatila 2-Burj Al Barajnch
Camp
e Socbal S —

. Entertainy
Because it’s
entertaining
Because it’s exciting 1 2 3 4 5

To get information

about my refugee

camp N

To get information 1 2 3 4 5
about other camps

To get information 1 2 3 4 5
about Palestine

To get information 1 2 3 4 5
about the world

. 1 > | 5=Strongly -
To escapeto a 3 4 5
fantasy world

To lose track of time i 2 3 4 5
To escape from 1 2 3 4 5
routine

To escape from the 1 2 3 4 5
camp
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cializing =~ | .

T.o meet random |
people

To connect with
other people from
Palestine

To talk about
homeland with
others

To Stay in touch
with people I know

To connect with
Palestine (Find and
learn about
Palestine)
To meet people with 1 2 3 4 5
the same identity
To gain a sense of 1 2 3 4 5
belonging with
 others from
Palestine
— Soction 3 B
(Athfudel Behavior Questions)
When was the last
time you used I-Every 2-Two or 3-Once or | 4- Less than &-Never
Facebook to connect | time Iuse | Three times a twicea | once a month
with Palestinians Facebook week month
inside Palestine
How often do you 1-Every 2-Two or e-Never
share photos or time Iuse | Threetimesa | 3-Onceor | 4- Less than
news related to Facebook week twicea | once a month
Palestine month
How often do you 1-Every 2-Two or ¢.Never
share news about time Tuse | Threetimesa | 3-Onceor | 4- Less than
your camp with Facebook week twicea | once a month
other Palestinians month
outside Palestine
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To what extent do you agree with the following statements ( 1= Strongly agree, 2= agree, 3=

neither, 4-disagree , 5= Strongly disagree)

Facebook helped me 1 2 3
connect with my
Homeland, Palestine

4

5

Facebook helped me 1 2 3
understand/construct
my Palestinian
identity (Facebook
brought Palestine
closer to me)

Note: These statements were used in previous Uses and Gratification studies. The exact sentences

were adapted to the Facebook use context for the present study.
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Appendix B
A Full List of internet cafés at Shatila and BurjAl Barajneh refugec camps

List of internet café’s tabulated by the Palestinian Cultural Club —Shatila

Shatila refugee camp _Burj Al Barajnch refugee camp:

T"Abu ol Taan Net- (25 bl 5 AL Joza- (53%)

3

y | AbuJehad Net- (< S 5l) Ali Kasem- (m45 )

v | Alzoabi Net- (< = l) Arara- (5 £ =)

. | Bilal Ayoub Net- (< sl J) Blue Net-(< sk)

. | Jadallah Net- (< 4l ss ) Burj Net- (< z_»)

. | Mohammad abd el latif Net- (<< ikl e 2eas) Camp.com- (S <53 dlS)

y | Mousa Net- (<5 s 54) Tnner space- (L i)

| Nizar Net- (= J3H TIsamselbayro-( s plas)
q | RabeeShariyeh Net- (= doe pd an))

Mohammad Rezk-(3.) 2eae)

y. | Scorpio Net- (£ s 55) Sirhaan Net- (<20 (s )

vy | Selki la selki- Wired wireless (S Sk

vy | Shatila Net- (= Asldy

The development center for Modern services-

\¢ | W-L@N

Zaid Net- (<5 33)

Yo
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Appendix C
Oral Consent — Student Project
Facebook Use Among Marginalized Segments of the Palestinian Community
Dr. May Farah
Haneen Khayri

Hello. My name is Haneen Khayri. T am a graduate student in the Department of Media
Studies at AUB. [ would like to invite you to participate in a research study that focuses on
discovering what motivates young Palestinians in refugee camps to use Facebook, the
personal and social needs that Facebook satisfies, as well as connecting these needs with

the reasons that leads to its use. This study is conducted purely for research purposes.

Before we begin, I would like to take a few minutes to explain why I am inviting you to
participate and what will be done with the information you provide. You will be asked to
fill out a multiple choice survey that consists of common socio-demographic questions,
level of agreement about different gratification factors and a collection of motivational and

behavioral questions. Please stop me at any time if you have questions about the study.

I am doing this study as part of my studies at AUB. I will be asking 50 individual to
complete the survey and will use the information as the basis for my final project. I may
also use this information in articles that might be published, as well as in academic
presentations. Your individual privacy and confidentiality of the information you provide

will be maintained in all published and written data analysis resulting from the study.
Eligibility criteria:

-Participants should be Palestinian, from the Shatilla and Burj Al Barajneh refugee

camps, age 18-29 and use Facebook
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If you meet all the study eligibility criteria and are willing to participate then please note
that your privacy will be protected and I will not request any identifying information from
you at any time. Your data will be kept strictly confidential. I will not record any personally
identifiable information during completion of the survey or after. You will never be
personally identifiable from the study data you provide or the publications that result from
it. Tn order to protect your privacy you will be asked to fill out the survey at the desk of the

manager of the internet café.

Your participation should take approximately 10 minutes. Please understand your
participation is entirely on a voluntary basis and you have the right to withdraw your
consent or discontinue participation at any time without penalty. There are no predictable
personal risks to participants in this study. There are no more than minimal risks. Also,
there are no personal benefits to those participating in this study. There is no payment for

your participation. There are no alternatives to participating in the research.

Refusal to participate or deciding to withdraw from the study will involve no penalty or
loss of benefits to which the subject is otherwise entitled and neither will affect your
relation with AUB. This study will be conducted at internet cafes and this informed consent
is applicable to this site only. You will be provided with a copy of the consent form.

If at any time and for any reason, you would prefer not to answer any questions, please feel
free to skip those questions. If at any time you would like to stop participating, please tell
me. We can take a break, stop and continue at a late date, or stop altogether. You will not
be penalized for deciding to stop participation at any time.

After filling out the survey document you will be asked to place your completed survey into
a scaled envelope to protect confidentiality.

If you wish to contact the research team for questions, concerns or complaints about the
research, you can contact:

May Farah

Email:mf15@aub.edu.lb

Tel:00961 1 374374, ext: 3827
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If you have any questions, you are free to ask them now. If you have questions later, you

may contact me at:

HaneenKhayri
Email: Hbk02@mail.aub.lb
Tel: 00961- 71058879

If you have questions about your rights as a participant in this research, you can contact the

Institutional Review Board at AURB:

American University of Beirut
Tel: 00961 1 374374, ext: 5445
Email: irb@aub.edu.lb

Are you interested in participating in this study?
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Appendix D- Internet Cafes
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Fig. 1- Internet cafés in Shatila refugee camp
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Appendix E- Frequency Tables for Uses and gratification Statements

Table 1-Because it's entertaining

Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 35 583 583 58.3
Agree 23 383 383 96.7
Valid
Neither 2 33 33 100.0
Total 60 100.0 100.0
Table 2-Because it's exciting
Frequency | Percent | Valid Percent Cumulative Percent
Strongly Agree 4 6.7 6.7 6.7
Agree 22 36.7 36.7 433
Neither 20 333 33.3 76.7
Valid
Disagree 11 18.3 183 95.0
Strongly Disagree 3 5.0 5.0 100.0
Total 60 100.0 100.0
Table 3- To get information about my refugee camp
Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 2 3.3 33 33
Agree 9 15.0 15.0 18.3
Neither 23 38.3 383 56.7
Valid
Disagree 19 317 31.7 88.3
Strongly Disagree 7 11.7 11.7 100.0
Total 60 160.0 100.0
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Table 4- To get information about other camps

Frequency | Percent | Valid Percent Cumulative Percent
Strongly Agree 11 183 18.3 18.3
Agree 22 36.7 36.7 55.0
Neither 19 31.7 31.7 86.7
Valid
Disagree 6 10.0 10.0 96.7
Strongly Disagree 2 33 33 100.0
Total 60 100.0 100.0
Table 5 -To get information about Palestine
Frequency | Percent | Valid Percent Cumulative Percent
Strongly Agree 38 63.3 63.3 63.3
Agree 15 25.0 25.0 88.3
Neither 4 6.7 6.7 95.0
Valid
Disagree 1 1.7 1.7 96.7
Strongly Disagree 2 33 3.3 100.0
Total 60 100.0 100.0
Table 6- To get information about the world
Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree I3 183 18.3 18.3
Agree 7 11.7 11.7 30.0
Neither 12 20.0 20.0 50.0
Valid
Disagree 19 317 31.7 81.7
Strongly Disagree 11 18.3 183 100.0
Total 60 100.0 100.0
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Table 7- To escape to a fantasy world

Frequency | Percent | Valid Percent Cumulative Percent
Strongly Agree 27 45.0 45.0 45.0
Agree 27 45.0 45.0 90.0
Neither 2 3.3 33 93.3
Valid
Disagree 1 1.7 1.7 95.0
Strongly Disagree 3 5.0 5.0 100.0
Total 60 100.0 100.0
Table 8- To lose track of time
Frequency | Percent | Valid Percent Cumulative Percent
Strongly Agree 3 5.0 5.0 5.0
Agree 28 46.7 46.7 51.7
Neither 21 35.0 35.0 86.7
Valid
Disagree 7 11.7 11.7 08.3
Strongly Disagree 1 1.7 1.7 100.0
Total 60 100.0 100.0
Table 9- To escape from routine
Frequency | Percent | Valid Percent Cumulative Percent
Strongly Agree 2 33 33 33
Agree 10 16.7 16.7 20.0
Neither 28 46.7 46.7 66.7
Valid
Disagree 16 26.7 26.7 93.3
Strongly Disagree 4 6.7 6.7 100.0
Total 60 100.0 100.0
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Table 10- To escape from the camp

Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 35 583 583 58.3
Agree 19 31.7 31.7 90.0
Valid Neither 3 5.0 5.0 95.0
Strongly Disagree 3 5.0 5.0 100.0
Total 60 100.0 100.0
Table 11- To meet random people
Frequency | Percent | Valid Percent Cumulative Percent
Strongly Agree 1 1.7 1.7 1.7
Agree 7 11.7 11.7 133
Neither 12 20.0 20.0 333
Valid
Disagree 23 383 383 717
Strongly Disagree 17 283 28.3 100.0
Total 60 100.0 160.0

Table 12- To connect with other people from Palestine

Frequency | Percent | Valid Percent Cumulative Percent
Strongly Agree 19 31.7 31.7 31.7
Agree 24 40.0 40.0 71.7
Valid Neither 14 233 233 95.0
Disagree 3 50 5.0 100.0
Total 60 100.0 100.0
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Table 13- To talk about homeland with others

Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 35 58.3 58.3 58.3
Agree 17 283 28.3 86.7
Neither 6 10.0 10.0 96.7
Valid
Disagree 1 1.7 1.7 08.3
Strongly Disagree 1 1.7 1.7 100.0
Total 60 100.0 100.0
Table 14- To stay in touch with people I know
Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 54 90.0 90.0 90.0
Agree 5 83 8.3 98.3
Valid
Neither 1 1.7 1.7 100.0
Total 60 100.0 100.0
Table 15- To connect with Palestine
Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 34 56.7 56.7 56.7
Agree 18 30.0 30.0 86.7
Valid Neither 6 10.0 10.0 96.7
Disagree 2 33 33 100.0
Total 60 100.0 100.0
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Table 16- To meet people with the same Identity

Frequency | Percent | Valid Percent Cumulative Percent
Strongly Agree 24 40.0 40.0 40.0
Agree 24 40.0 40.0 80.0
Valid Neither 11 183 18.3 98.3
Disagree 1 1.7 1.7 100.0
Total 60 100.0 100.0
Table 17- To gains a sense of belonging with others
Frequency | Percent | Valid Percent | Cumulative Percent
Strongly Agree 29 48.3 483 483
Agree 23 38.3 383 86.7
Neither 4 6.7 6.7 933
Valid
Disagree 2 33 33 96.7
Strongly Disagree 2 33 33 100.0
Total 60 100.0 100.0

Table 18- When was the last time you used Facebook to connect with Palestinians

inside Palestine?

Frequency | Percent | Valid Percent | Cumulative Percent
Every time i use
Facebook 16 271 271 271
Two or three
times a week 27 44 44 71.2
Valid
Once or twice a 1| 186 18.6 89.8
month
Less than once a 6| 102 102 100.0
month
Total 60 100.0
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Table 19- How often do you share photos or news related to Palestine?

Frequency | Percent | Valid Percent | Cumulative Percent

Every time i use

Facebook 36 60.0 60.0 60.0

Two or three times a 15| 250 25.0 85.0
valid V°

Once or twice a o| 150 15.0 100.0

month

Total 60 100.0 100.0

Table 20- How often do you share news about your camp with other Palestinians
outside Palestine?

Frequency Percent Valid Cumulative Percent
Percent

Every time i use
Facebook 1 1.7 1.7 1.7
Two or three times a 7 117 117 13.3
week
Once or twice a

Valid month 15 25.0 25.0 383
Less than once a 20| 333 333 717
month
Never 17 283 28.3 100.0
Total 60 100.0 100.0
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Table 21- Facebook helped me connect with my homeland, Palestine

Frequency | Percent Valid Cumulative
Percent Percent
Strongly Agree 35 58.3 583 58.3
Agree 19 31.7 31.7 90.0
Valid
Neither 6 10.0 10.0 100.0
Total 60 100.0 100.0

Table 22- Facebook helped me understand my Palestinian identity (Facebook

brought Palestine closer to me)

Frequency Percent Valid Cumulative
Percent Percent
Strongly Agree 39 65.0 65.0 65.0
Agree 14 233 233 88.3
Neither 3 5.0 5.0 933
Valid

Disagree 3 5.0 50 98.3
Strongly Disagree 1 1.7 1.7 100.0
Total 60 100.0 100.0
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Appendix F- Cross tabulation Gender/ Uses and gratification

Table 23
Gender Total
Male Female
Strongly Agree 20 15 35
Because it's entertaining Agree 9 14 23
Neither 1 1 2
Total 30 30 60
Table 24
Gender Total
Male Female
Strongly Agree 26 12 38
T - b Agree 1 14 15
t 1t t
0 ge. 1. ormation abou Neither 9 5 4
Palestine
Disagree 1 0 1
Strongly Disagree 0 2 2
Total 30 30 601
Table 25
Gender Total
Male Female
Strongly Agree 19 16 35
To escape from the camp Agree 9 10 19
Neither 1 2
Strongly Disagree 1 2
Total 30 30 60
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Table 26
Gender Total
Male Female
Strongly Agree 26| 9 35
To talk about homeland with 8¢ 3 14 1
others Neither 1 5 6
Disagree 0 1 1
Strongly Disagree 0 1 1
Total 30 30 6
Table 27
Gender Total
Male Female
) ) Strongly Agree 27 27 54
To stay in touch with people 1
know Neither 3 2 5
Agree 0 1 1
Total 30 30 60|
Table 28
Gender Total
Male Female
Strongly Agree 22 12 34
To connect with Palestine ~ A&ree 7 11 18
Neither 1 5 61
Disagree 0 2 2
Total 30 30 60I
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Table 29
Gender Total
Male Female
Every time 1 use
8 16}
Facebook 8
When was the last time _
you used facebook to Two or three times a 20 7 27
comnect with Palestinians ~ Week
inside Palestine? Once or twice a month 1 10 11
Less than once a ! 5 d
month
Total 30 30 60|
Table 30
Gender Total
Male Female
How often do you share Every time i use Facebook 23 13 36
photos or news related to
Palestine? Two or three times a week 6 9 ISF
Once or twice a month 1 8 9
Total 30 30 60|
Table 31
Gender Total
Male Female
Strongly Agree 19 16 35
Facebook helped me connect
with my homeland, Palestine Agree 11 8 19
Neither 0 6
Total 30 30 60
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Table 32
Gender Total
Male Female

Strongly Agree 19 20 39
Facebook helped me
understand my Palestinian Agree 8 6 14
identity (Facebook brought Neither 1 2 3
Palestine closer to me) Disagree 2 1 3

Strongly Disagree 0 | 1
Total 30 30 60I
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Appendix G- Pictures from Shatila and Burj Al Barajneh refugee camps
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